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Problem

Many companies use their website as a main driver for obtaining sales leads. One of the 

favorite ways to do this is to show a registration form when the user tries to download a 

document, a video or a free tool from their website.  One of the main ways to drive users to 

these pages is via search.  We need to  feed all the document URLs to the search engine to do 

the indexing, but  how do we tell the search engine to show a registration page instead of the 

document when the user tries to view the content?

The problem gets trickier if we want only a subset of users to register but show a direct lin to 

the document for other users. 

For this article, let us assume two sets of users.

Scenario 1: 

First group of users (public group) would see the search results containing links to a 

registration page instead of links to the actual documents. 

Scenario 2:

Second group is a privileged group (partners) that would see the results directly linked to the 

actual documents. 

Although the set of documents (collection) is the same and the search term is the same, the 

search results need to behave differently.

Background

Google Search Appliance (GSA) provides a web-based facility to search documents located 

in an organization’s repository like a database. It does this by getting the list of documents 

from the database and indexing the contents of those documents. When a search is done on a 

collection consisting of those documents, GSA searches for the search phrase in its index for 

that collection and returns the set of results matching/containing the specified phrase.  The 

results are typically in the form of links to documents containing the matched phrase.
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Solution 

There are several ways to solve the problem. One is by writing your own custom pages in 

your web application that does all the talking with the GSA and displays the formatted search 

results perhaps by requesting a XML result from the GSA for the specified search term.  The 

second and entirely non-programmatic way is by doing some configurations on the GSA. We 

will describe the second (and quicker) approach which works like a charm.

GSA provides a way to associate metadata with the data indexed from a document. This 

metadata can be picked up from different sources like the document itself, a database, etc. 

and returned along with the search results. This feature was used in the following manner 

to provide the solution.The different links that were to be included in the search results for 

the two contexts were populated in a database. The link to the set of documents that were 

indexed (primary documents) was provided in the same database. This database was used to 

generate a feed that was supplied to the GSA. With this, the result links were associated with 

the indexed data.

When the search was issued, the search was setup to include the metadata along with the 

data returned for the search. A front-end style sheet on GSA would parse the metadata and 

return the appropriate URL to the user, based on the user group that issued the search.

As a database was already being used to store information about the documents for other 

purposes, this provided an elegant solution to the problem. 
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BCBSMA, Genentech, Hertz, Oracle, Intermec and Phillips-Van Heusen.

To learn more about TechAspect, please visit www.techaspect.com or send us an email at

sales@techaspect.com
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